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ROYAL NAVY
ENGINEER OFFICER CHALLANGEENGINEER OFFICER CHALLANGE

The 
challenge

Drive awareness and
downloads of the interactive 
Game to recruit engineers 
to the Royal Navy.



OUR SOLUTION

Marvellous created an interactive 
game played across an iPhone App 
and Facebook widget to simulate 
real-life missions facing 
Engineering Officers.

Online and offline media
relations focused on trade, 
consumer and engineering consumer and engineering 
using InSocial Media 
News Release.

Blogger outreach programme 
to recent graduate and science 
engineers.

Twitter campaign, Forum and
Bulletin Board management 
and Video seeding.



unique pieces 
of media coverage 
in first ten days 
with lead stories
in top targets Wired, 
TechCrunch, Campaign, 
Young Engineer,
iPhoneblog and ZDNet.

THE RESULTS

Media coverage

150

“InSocial’s seeding and online PR
was critical for the success of this
high profile campaign” 

Jon Carney, 
CEO of Marvellous

games downloaded 
via iTunes App Store, 
making Royal Navy
Engineer Challenge 
a global top 30 
iPhone App 
in the first week

80,000


